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Copywriting 

 

 

A copywriter is a person who writes copy as a contractor or in a project basis for 

a business or organisation. A copy is any text used to market and sell a product, 

service or brand (this can include sales pages, digital media, blog posts, landing 

pages, social media posts, eBooks, case studies, and white papers). The copy’s 

aim is to persuade, inform, rank well in search engines (mostly Google), and 

motivate the reader to take immediate action. 

 

 

 

 

Description 
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To start working as a copywriter, the following investment is required: 

• Pencil and paper (€) 

• Desktop PC or laptop, monitor + relevant peripherals (€€) 

• Software such as Office programs and Word processors (€€) 

• Phone bill (€) 

• Training and certification, e.g., Courses, books, YouTube videos, learning 

is vital for becoming a successful freelance copywriter (€€) 

• Create marketing content to promote your work (€) 

• Create a network of potential customers and/or partners (€) 

• Create a website and/or start building a portfolio to show your work (€) 

 

 

 

 

The environmental impact: 

• Remote working. Ongoing energy consumption (heating houses, water 

usage and electricity usage) remains a concern. (🍂🍂🍂) 

• Paper creation, usage and printing waste (🍂) 

• Energy consumption of your computer (🍂 🍂 🍂) 

• Storage of data in the cloud (🍂 🍂 🍂) 

Ways to reduce it include: 

• Remote working reduces the carbon footprint by:  

Environmental Impact 

 

Investment or cost of entry 
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o Less daily commuter traffic reduces CO2 admissions and improves 

air quality in built-up areas. 

o Less use of single-use plastics as workers typically eat and drink from 

home. 

o Less energy waste from computers, lights, printers etc. being left on 

unnecessarily for prolonged periods of the day  

o Less printing and paper wastage as e-files and PDFs are used as 

standard 

• Paper can be recycled  

• Switch off devices when not working to prevent “ghost electricity”. 

• Try to optimise the stored files. Delete all unnecessary files, apps, photos 

and videos.  

• Create provisions for digital solutions (i.e., taking notes on laptops and/or 

note-taking apps on smartphones, content accessible digitally on the 

cloud) 

 

 

 

 

• Be curious: Take inspiration from anywhere and everywhere 

 

• Respect the client/customer: Always keep it in mind and ask good 

questions to obtain key info.  

 

• Know your audience: It is vital to know who your audience is and how to 

communicate with it. Once you do, you can use the correct language to 

resonate with it.  

 

Good Practice 



 

4 
 

• Be methodical: Choose the appropriate copywriting outline; plan out 

each section of copy, get feedback from stakeholders, and go through 

several rounds of editing 

 

• Be clear and concise: Start with clear and compelling headlines, use 

simple language and get to the point, emphasise your value proposition.  

 

• Copywriting and sustainability: Connecting emotionally with clients and 

other stakeholders by transmitting a critical, ethical and eco-friendly 

position is becoming essential to enhance a more sustainable livelihood. 

 

 

 

 

Choosing the right structure 
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• Writing without a portfolio 

• Not understanding marketing: Promoting yourself and the services you 

provide is fundamental to earn success as a freelance copywriter, thus a 

marketing plan can help you to improve your business.  

• Scope creep (difficulties managing the scope of the project) 

• Time management (Securing work (?), marketing, building your portfolio, 

handling administrative tasks, networking, among others) 

• Negotiating pay and getting paid 

• Maintaining clients 

 

 

 

 

• Build your portfolio, look for a job, establish credibility 

• Educate yourself on marketing basics and business management 

• Avoid scope creep: Ask in advance the necessary and detailed questions 

that can help you to understand the amount of work involved, the 

programme of activities, your precise responsibilities and your client’s 

expectations)  

• Manage your time: you can do it by establishing working hours, creating 

a weekly and daily schedule to follow. 

• Do research: it is easier to negotiate if you have good information. 

Investigate  the standard market value before making any decision.  

Challenges 

General Advice/ solutions  
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•  Establish a connection with your client: It can ensure you receive 

frequent assignments, referrals, and more money. 

 

 

 

• Anyone who can write and meet the needs of their employer or client.  

• Copywriters are a mix of advertising creatives, behavioural psychologists, 

and salespeople. 

• A good copywriter is literate, curious, creative, reflective and has 

discipline.   

• People with strong communication skills: they should be able to write well 

and craft persuasive content, knowing how to catch the reader’s attention. 

They have to communicate ideas concisely and effectively, making 

different topics easy to understand.  

• People with strong organisational skills. 

 

 

 

• Copywriting is writing with an intended purpose. The copywriter aims 

to advise the reader as well as to encourage them to take action. 

• Copywriting is about ideas, value propositions and communication 

skills: it is about the ability to craft a concept into a creative, effective, and 

persuasive language that inspires the reader.  

Conclusions 

t 

Who is this tool/ activity for?  
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• It does not need any high investment or entry costs but it takes time 

to consolidate a basis consisting in confidence, customer network and 

credibility.  

• The environmental impact is rather low and is mainly related to the 

use of energy needed for performing computer and online tasks. There 

are ways to reduce or compensate it.   

• Copywriters need to be empathetic and know how to pitch to clients. 

They also have to know the audience and suit their language to their 

potential readers. They need to be great story crafters and technical 

writers.  
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